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Narrative Artefact Proposal
The theme for the narrative artefact proposal will highlight the propaganda within advertising 
and consumerism in the fashion industry.  Analysing the title sequence of the film ‘The Devil 
Wears Prada’ (2006), revealed hidden messages and conations relating to Renaissance and 
Baroque art, particularly Caravaggio, painter from Milan.  The film is based on the book by the 
American novelist Laura Weisberger and is in relation to her time spent as assistant to Vogue’s 
editor in-chief, Anna Wintour.  For the essay on ‘Ideas and Perspectives’ module, analysis was 
undertaken on advertising and consumerism, applying theories and philosophies and examining 
the semiotics in advertising, which has assisted with the narrative proposal idea. 

Following analysing the ‘The Devil Wears Prada’ title sequence, research was undertaken into 
the advertising of Christianity in the middle ages and the counter reformation against Catholics, 
where the split began between Roman Catholics and Protestants.  Upon such the Protestants 
reflected this with a reduction in religious art. The Dutch Baroque art reflected this in still 
life known as Vanitas.  Vanitas still life depicts life’s journey through objects, particularly in 
reference to interests and shortage of life and how that objects actually have no value.  For 
example, objects such as the skull, hour glass or clock, gold, crown, coins, playing cards, wine, 
books, maps, musical instruments, pens, telescopes and decaying flowers.  Whilst Renaissance 
art would connote examples of beauty and vanity through the use of objects, such as roses and 
hand mirrors, Vanitas art does the opposite, depicting broken and decaying objects.  Baroque 
artist Caravaggio also applied underlying messages of death and greed in Baroque art, such as 
‘The Calling of Matthew and ‘Basket of Fruit’. 

Artists have used Vanitas art to reflect society in their era, such as Picasso, Andy Warhol and 
Damien Hurst.  Damien Hurst also collaborated with the late Fashion Designer, Alexander 
McQueen, bringing Vanitas art into the fashion industry.  Barbara Kruger, Andy Warhol and Jeff 
Koons produce work to highlight the propaganda in advertising through consumerism.

Analysing Harpers Bazzar November issue and Vogue’s December issue Baroque art has 
displayed itself in clothing and design in the fashion trends for A/W 2016.  Baroque art is 
depicted in a contemporary style in both Magazine, there is also photography of still life. 
Proposal will be to change the narrative using advertising from both magazines.  

Applying Vanitas and Baroque art in a contemporary style to photographs within the magazine, 
which clearly depict objects for desire.  Using Vanitas art to highlight the propaganda from 
in advertising and consumerism.  Whilst influences will be from Vanitas art and the Baroque 
period, contemporary style will be applied to the design.  Further influences from Andy Warhol, 
his use of repetitive objects, Barbara Kruger, Jeff Koons and Damien Hurst. 

Researching fashion brands and designers who clearly use Renaissance art in branding.  For 
example, Cath Kidston floral pattern prints.   Creating repetitive contemporary patterns of 
illustrative design in the style of Vanitas to work with the magazines photographs in the issue. 
To produce a short magazine to create an alternative narrative proposal.  Furthermore, the 
artwork will be advertised on vinyl stickers and place around London to publicly highlight the 
use propaganda in advertising in the fashion industry.



Still Images from the Film ‘The Devil Wears Prada’ (2006) 
relating to Reinassance and Baroque Art

Bowl of Fruit, depicts wealth - ‘Devil Wears 
Prada’ (2006).  Style of Baroque art and use of 
chiaroscuro applied.

Objects, green gemstones are used to depict 
the attraction of money, prosperity and 
wealth.  ‘Devil Wears Prada’ (2006) Baroque 
art use of chiaroscuro applied.

Raising of the hands and arm used as a sign 
to communicate, hailing a cab and stopping 
traffic. ‘Devil Wears Prada’ (2006).

‘Basket of Fruit’ (c.1599) Caravaggio. 
Decaying apple and vine leaves in relation 
to Adamand Eve and the drink of 
Sacramental wine, depicting  its death.

‘The Calling of Matthew’ (1599) Caravaggio.  
Tax collectors, count money depicting greed, 
whilst Christ raising arm to 
communicate to call Matthew to follow him.  
Chiaroscuro used to highlight Matthew as the 
chosen one which adds drama. 

‘Supper at Emmaus’ (1601) Caravaggio.  
Christ reveals himself to the disciples, facial 
gestures and arms are used to communicate 
the story.  Christ is giving an annoucement 
and disciples depicting shock through facial 
and hand gestures.  The Basket of fruit 
depicted on the edge of the table to depict 
the unstability of the moment.



‘Philippe de Champaigne’s Vanitas’ (1671) 
Memento Mori.  Depicts life, death and time.

‘Saint Jerome Writing’ (c.1605) Cavavaggio.  
Skull depicts death.

‘Peace and Freedom’ (1945) Pablo Picasso. 
Abstract art, cockrail depicting freedom for 
French and skull depicting death from war.

‘Skulls ‘(1976) Andy Warhol. Repeatitve use of skulls 
to evoke feeling of ‘realness’, repeatitive adverts 
makes the viewer believe the image is real and 
Warhol is repeating skulls to highlight death it real.  
Use of chiaroscuro applied to add dramatic effect.

Various art work researched for Narrative Proposal



New Hoover Convertibles (1981-7) Jeff Koons. 
The Hoovers depict how our desires and dreams 
are displayed through consuming objects.

Skull and Butteries silk scarf (2003) Damien Hirst 
and Alexander McQueen collaboration.  Skull 
depicts death and butteries depict life and beauty.

I shop therefore I am (1990) Barbara Kruger. 
Depicting the effects of mass media advertising.

For the Love of God (2007) Damien Hirst.  Skull 
depicts to remind us that our existance on earth is 
short and diamonds depict the greed for wealth.

Various art work researched for Narrative Proposal



Advertising Research in Fashion Magazines, 
Images proposed to be used to change narrative



Advertising Research in Fashion Magazines, 
Images proposed to be used to change narrative



Advertising Research in Fashion Magazines, 
Images to be used to change narrative


